4 181 )
2023 7

JOURNAL OF ZHEJIANG GONGSHANG UNIVERSITY

No. 4 ( General No. 181)
Jul. 2023

(1. 211189; 2.

1913

DOLI: 10. 14134 /j. enki. ¢n334337/¢.2023.04. 011

[13

12023-05-11

7 (1113000301) ; “

113

”(18CSH025) ;
7 (3213002305A2)

100732)

11009 —1505(2023) 04 -0130 - 12

“«



131

2012 11
21.6%

23

45

20-21

43.83

12-13 .,

22

6937.18 4



132 2023
24-25
o ( Particularism) (U-
niversalism) X
26
1 (
) o
2021 6 . ( )
22022
78215 15 o 3907. 28
> 2020 28.
07 ., .
(
( 1)
( ) (



4 S 133
S RS R
E%%%%mw@%ﬁﬂl
R
B P R B B ] N [E——
BRI A
%Eﬁ%@ﬂ%ﬁﬂml
1
29
30
( ) ( )
“ »” ( 1) .
31-32
33
2015
2015 3 2016 2
. 106 10
2018 7 10
35 2020 2021 30

12 o



134

2023

20150525) .

o

[13

34

35

[3



135

”»

“«

.2010

o

20160203) .

2016

20160111) .

20180825) .



136

2023

11

[43

"( 20210726) ,

37

20210728) .

» 13

”( 20210723) ,

38

“ ”



137

.2017

20180817) .

39

20



138 2023

10
"( 20180902) .
.2019
2020 .
. 2015
NN "( 20150723) . 2020

40



— 139

41

20
20 N

( )

20 80
21 N N .

39 .



140 2023

1 J. 2022(6) : 15-32.

2 . — CSSCI (2013—2021) J.

2022( 12) : 89-99.

3 45 N . 2022-07-03(1) .

4 2022 M . : 2023:1-7.

5 J. 2022( 1) : 60-72.

6 : J. 2022(5):

100-110.
7 J. 2021( 10) : 99-104.
8 . “ 7 — J
2014( 12) : 50-60.
9 . — “ 7 J. 2017( 10) :
46-60.

10 — J. 2016( 10) : 93-
115.

11 J. 2015( 12) : 90-97.

12 ] 2023( 1) : 127-137.

13 . I ( ) 2021(10):
90-102.

14 — I 2018(1):
47-54.

15 . — “ 7 J

( ) 2015(2):115-123.

16 WEI'Y D LIN J] ZHANG L. E-Commerce Taobao Villages and Regional Development in China J . Geographical Re—
view 2020 110( 3) : 380-405.

17 I. 2022(4) :55-62.

18 YANG R. Space Reconstruction Process and Internal Driving Mechanisms of Taobao Villages in Metropolitan Fringe Are—
as: A Case Study of Lirendong Village in Guangzhou China J . Journal of Geographical Sciences 2022 32( 12) : 2599-
2623.

19 J. 2021( 10) : 145-166.

20 N J . 2021(4) : 133-158.

21 ?7 — J. 2022(2) : 114-136.

22 ] ( ) 2017(4):
74-82.

23 M . : 2020:93-96.

24 . : B I

2021( 1) : 132-143.

25 J. 2022( 3) :45-67.

26 J. 1993(4) : 110-116.

27 .2022 EB/OL . (2023-04-11) 2023-06-22 . http: //

www. yw. gov. cn/art/2023 /4 /11 /art_1229187192_4086603. html.



4 : — 141

28 .2021 N . 2021-02-20( 1) .

29 . — J . 2017(1) : 104-110.

30 . J. 2020( 2) : 75-98.

31 . — J. 2019
(3):5-19.

32 . —_ ”

J. 2020( 11) : 80-95.

33 ) : J. 2022(5) : 213-223.

34 ) — J. 2014(2) :
28-34.

35 . : J . . 2022(8) : 33-43.

36 . ro« r— J . 2015(3) :
170-195.

37 . . J. 2022( 1) : 28-34.

38 o EB/OL .(2017-11-25) 2023-05-10 .
http: / /www. 21 jingji. com/2017 /1125 /ONMDEzNzIfMTQyMDg ONQ. html.

39 . —_ J . 2011(6)
132-141.

40 ) : J. 2021(3) : 132-142.

41 ) : . J. 2023(1) : 106-116.

A Universal and Inclusive Mode of E — Commerce Entrepreneurship
Beyond the Acquaintance Society:
Paths for Digital Economy to Promoting Common Prosperity

IAN Linliang' LYU Peng®
2 2

(1. School of Humanities Southeast University Nanjing 211189 China;
2. Institute of Sociology Chinese Academy of Social Sciences Beijing 100732  China)

Abstract: Using digital economy to promote high-quality development is part of the Chinese Communist Party and the Chi-
nese government$ plan to achieve common prosperity since it can enlarge the material foundation of the commonwealth. Previ—
ous research on rural e-commerce has verified the path of promoting common prosperity through digital economy. Yet because
of rural acquaintanceship this mode of e-commerce entrepreneurship is restrictive in spreading digital dividends to strangers
and thus unsustainable during market changes. In contrast local e-traders in Yiwu city Zhejiang province find three paths to
achieving a more inclusive share of digital dividends namely by fostering new entrepreneurs through employment in existing e—
businesses by cultivating relevant industries through e-commerce clustering and by replicating e-commerce industrialization
from advanced regions to newly developing regions. Driven by the market this new mode of e-commerce entrepreneurship can
get rid of the limitations of the rural e-<commerce mode which signifies a more universalistic model of u—
sing digital economy to advance common prosperity. With this Yiwu model as a guide other Chinese cit—
ies may utilize digital economy strategically to achieve more comprehensive development and more people
will enjoy common prosperity.
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