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peer network on the adolescents” weight. According to the findings: the higher the average BMI of
classmates is the higher the individuals” BMI and the chance of being overweight are. This indicates that
the influence of peer network does exist. The influences among classmates with same gender are greater
than the influences among classmates with different genders while the influences among majority members
are greater than the influences among minority members. This indicates that the influence of classmates
network has disparity. The higher the average BMI of classmates is the less the individuals would
perceive themselves overweight. This indicates that the norm regarding group weight is potential
mechanism for peer influence. These findings could provide corresponding empirical basis for social
intervention for obesity epidemic.

Keywords: Adolescents Weight Peer Effects Disparity

Will Younger-generation Entrepreneurs Embrace Internet More?
........................................................................ Liu Xue Liu Jinlong & Lv Peng( 34)

Abstract: Based on the classic framework of “cohort analysis” in sociology this paper tries to explore the
generational differences in strategic intensity of “internet plus” in Chinese private enterprises. Using the

”in 2016 we reveal the nonlinear relationship

data from “The Survey of Chinese Private Enterprises’
between different generations of entrepreneurs and strategic intensity of “internet plus” in enterprises.
Regarding the emerging strategy of “internet plus” the use intensity among younger-generation
entrepreneurs is higher than the use intensity among older-generation entrepreneurs. However regarding
the mature “internet plus”  there is no significant difference between different generations of
entrepreneurs. According to further analysis the overseas experience could increase younger-generation
entrepreneurs” strategic intensity in emerging “internet plus”; the use degree of internet media is
mediating variable between entrepreneurs generations and emerging “internet plus” strategy. This study
could provide micro policy evidence for deep integration of enterprises and internet.

Keywords: Younger-generation Entrepreneurs — “Internet Plus” Strategy =~ Generational Differences

Internet Gap
The Freelancers” Political Appeals and Their Influencing Factors ----------- Luo Zhongyong( 46)

Abstract: Based on the questionnaire survey of 613 freelancers in Hunan province this paper empirically
examines the current situation of freelancers” political appeals and the influences of economic social and
political factors on their political appeals. According to the results the political appeals of freelancers are
quite high. The freelancers have relatively clear requirement and aspiration for innovating government
governance and participating politics; their political appeals could be divided into the appeals for
institutional innovation and the appeals for political participation. The appeals for institutional innovation
are obviously higher than the appeals for political participation. According to further analysis the
economic social and political factors have certain explanation force for freelancers” political appeals but
there are significant differences in interpretation force among different factors.

Keywords: Political Appeals Freelancers Economic Factors Social Factors Political Factors

The Study on the Process of Marriage and Reproduction among Urban and Rural Residents in the
Context of Nearby Urbanization -------eoeeeeeeeenennes Liu Lige Liu Hongsheng & Jin Xiaoyi( 61)

Abstract: Based on the survey data from Y County in Henan Province and guided by life course theory

we analyze the occurrence time of important events in the process of marriage and reproduction among
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